
Our Exclusive, 
New Final Expense 
Product for 2020

The Perfect Addition
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You understand the need for Final 
Expense Insurance

• 59% of Americans would borrow or struggle to 
cover a $1000 emergency expense1

Unique opportunity to add a new Final 
Expense product from a major brand

• Nearly 70% of Americans live within three 
miles of a CVS Pharmacy2 and regularly take 
advantage of its products and services 

• Voted America’s most trusted drug store in 
a national Reader’s Digest poll3

1 Bankrate.com survey of over 1,000 U.S. adults, January 2020
2 Larry Merlo, President and CEO of CVS Health, Town Hall Los Angeles, September 2018
3 Reader’s Digest, Most Trusted Brand, Voted by America, 2018

Accendo

The Need for 
Final Expense 
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The perfect addition to your offerings 
provides a powerful cross-selling opportunity 
with Aetna Med Supp

Sell Med Supp and Final Expense 
from one leading carrier – Aetna / CVS 

Simple application questions provide the 
right product based on client's health

Strong commissions that are fair, 
competitive and attractive to recruits

A Trusted Name With an Available
Super Preferred Rate
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How Accendo Final Expense Can 
Add to Your Bottom Line
Super preferred rate that's 10% lower than the preferred 
rate and that isn't subtracted from your commissions

Strong level commissions, paid twice a week

Easy quoting process without a height/weight chart —
plus, a simple eApp process that allows for electronic 
signatures

Broad qualifying age range — you can sell to anyone 
between the ages of 40 and 89

Flexible coverage amounts with a low minimum policy 
requirement ($2,000)

Auto-drafts to match Social Security deposit 
schedules helping to keep premiums current
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How Accendo Final Expense Can 
Help Your Clients 
Peace of mind from a trusted brand, helping to ease 
the strain of losing a loved one

Competitive rates including a super preferred rate, 
making final expense coverage affordable and accessible

Flexible coverage amounts, starting as low as $2,000 

Attractive riders for clients, including:

• A child/grandchild rider that can be converted to 
lifetime coverage at five times the face amount 
(up to $35,000)

• An accelerated death rider that allows access to up 
to 50% of the face amount

• An accidental death rider that doubles the payout 
amount when life is cut short due to an accident
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A Broad National Footprint

FOR INTERNAL USE ONLY. DO NOT DISTRIBUTE.

Phase 2
July 18th

State-by-State 
Upon Approval
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A Simple, Streamlined eApp Process

Allows for point-of-sale decisions and electronic 
signature when you can’t meet clients in person
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When Can I Start?

Announcement 
to Non-Integrity 
Platform FMOs
(Aetna / CVS)

June 15th

Agent 
Recruitment 

Begins

June 4th

Integrity Platform 
Partner Announcement

4

JUNE

15

No agent recruiting prior to June 15th

June 5th

Marketing Materials 
to Platform Partners

5

June 17th

New Business 
Accepted

17

Phone recruiting 
of select FMO 
Partners
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Available Now: A Complete Marketing Program 

• CUSTOMER BROCHURE

• AGENT RECRUITING FLYERS

• AGENT RECRUITING SOCIAL MEDIA

• AGENT RECRUITING EMAIL

• AGENT TRAINING DECK
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Tap the Potential of 
the CVS Name

Nearly 70% of Americans live within three 
miles of a CVS Pharmacy1 and regularly take 
advantage of its products and services

Voted America’s most trusted drug store in a 
national Reader’s Digest poll2

Provided by Accendo Insurance Company, part 
of the CVS Health family of companies and an 
Aetna affiliate

AM Best Rated “A” Carrier (Please confirm—
this is true for Aetna; is it for Accendo?)

1 Larry Merlo, President and CEO of CVS Health, Town Hall Los Angeles, September 2018
2 Reader’s Digest, Most Trusted Brand, Voted by America, 2018
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